FESPA PRINT CENSUS TELLS GLOBAL
STORY OF OPTIMISM AND GROWTH

OF RESPONDENTS
ARE OPTIMISTIC FOR
THEIR BUSINESSES

1 OPTIMISM ‘

CONFIDENCE SWELLS ON BACK
OF REVENUE GROWTH

o,
2 CUSTOMER DEMANDS ARE 70 %

DRIVING CONTINUED EFFORTS TO OF RESPONDENTS

IMPROVE EFFICIENCY EXPECT 4 KEY
CUSTOMER

TRENDS TO RISE

TOP 4 PRODUCTS
BEING PRODUCED

3 A CHANGING PRODUCT MIX

FROM MASS PRODUCTION TO MASS
CUSTOMISATION

80%

ARE PRINTING
MORE TEXTILES,
GARMENTS,
DECOR &
PACKAGING

BILLBOARDS
37%
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POSTERS
40%
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OF PURCHASING PLANS ARE
DOMINATED BY UV PRINTERS

4 DIGITAL TECHNOLOGY
IS THE CHANGE ENABLER

45%

ARE INVESTING TO
MOVE INTO NEW
MARKETS
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OF
RESPONDENTS
PLAN A DIGITAL
INVESTMENT

67%
5 TEXTILE PRINT GROWTH REPORT GROWTH
IN GRAPHICS, GARMENT, DECOR
& INDUSTRIAL MARKETS

O,
27%
ALREADY INVOLVED
IN GARMENT
PRINTING, WITH 81%
SEEING A GROWTH IN
THIS SEGMENT

BELIEVE LCD &
LIVE MEDIA ARE
IMPACTING
THEIR BUSINESS

6 THE FUTURE OF SIGN & DISPLAY
PRINTING IS INTEGRATED
WITH DIGITAL MEDIA

PLAN TO OFFER

DIGITAL SIGNAGE IN
THE NEXT 12 MONTHS

FESPA PRINT CENSUS 2015 B FESPA
#FESPA #SIXTRENDS profit for purpose

VISIT WWW.FESPA.COM/CENSUS FOR MORE INFORMATION



