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About FESPA
As a global federation of Associations for the wide format printing community, 
FESPA’s role is to support the speciality print sector, and all of our stakeholder 
groups by supplying relevant information and events to help them sustain and 
grow their businesses, scope new technologies, explore market opportunities 
and push the boundaries of print.

FESPA provide a range of global exhibitions, educational events and market 
intelligence covering digital printing, screen printing, textile printing, garment 
decoration and signage to a worldwide audience in addition to supporting local 
projects delivered via our 37 trade Associations.

 1  |  SGIAA
 2  |   VERBAND DRUCK  

& MEDIENTECHNIK
 3   |   FEBELGRA
 4  |   BACGP
 5  |   CSGIA
 6  |   HRVATSKA UDRUGA SITOTISKARA
 7  |   ASOCIACE SÍTOTISKU A DIGITÁLNÍHO  

TISKU ČR
 8  |   GRAKOM
 9  |   FESPA FINLAND ASSOCIATION
10  |   FESPA FRANCE ASSOCIATION
11  |   BVDM 
12  |   HEL.SPA
13  |   MAGYAR SZITANYOMOK SZOVETSEGE
14  |   SPAI (SCREEN PRINTERS ASSOCIATION  

OF INDIA)
15  |   FESPA ITALIA ASSOCIAZIONE
16  |   JSDPA
17  |   SPAK
18  |   CANAGRAF

Associations

For more information on our Associations, please see page 23.
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19  |   NEPAL PRINTERS’ ASSOCIATION

20  |   FESPA NEDERLAND ASSOCIATION

21  |   FESPA NORWAY ASSOCIATION

22  |   SIDGAP

23  |   PSSiDC

24  |   APIGRAF

25  |   ARSIT&D

26  |   RSPA

27  |   SSA

28  |   SZSDT

29  |   PRINTING SA

30  |   FESPA ESPAÑA ASOCIACIÓN

31  |   SLAP

32  |   FESPA SWEDEN ASSOCIATION

33  |   VERBAND WERBETECHNIK+PRINT

34  |   TSGA

35  |   ARED

36  |   USDPA

37  |   FESPA UK ASSOCIATION
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This is my second year as FESPA President and again it has been a very exciting 
journey; now I have the pleasurable task of looking back at another stimulating year.

The FESPA General Assembly in Sri Lanka in 2017 offered us an unforgettable, warm 
FESPA ‘family’ occasion, where we combined our formal agenda with the official 
inauguration of the newly-built Sri Lankan Print Media Academy, one of the first major 
projects to be supported by our Development Fund. 

Since then we have financed a large number of Association projects, including the 
SGIAA & ASGA Awards and Grakom’s Automation Conference.  During the meeting of the 
Association Secretaries in Berlin in May 2018, these projects were presented and 
discussed. The constructive responses from around the room showed us the enormous 

potential to roll out some of our projects across several countries, delivering value for 
FESPA members around the world. 

Personally, I have joined several FESPA national projects and events this year and 
experienced the positive energy and synergies that characterise these. Thanks to the 
hard work of our national Association Secretaries, motivated by the common desire to 
support and expand our community, we create valuable platforms for printers, suppliers 
and – on some occasions – end customers to network and share ideas. 

One of FESPA’s other principal objectives is to help print service providers (PSPs) 
understand the changing contexts of the markets they serve. With clear insights into 
the issues that drive their customers, backed by sound market intelligence like the 
research we’ve undertaken with Smithers Pira and the FESPA Print Census delivered 
with InfoTrends (pages 18 and 19), our members can use their expertise to add value far  
beyond print.

But these investments wouldn’t be possible without running our successful shows. 
FESPA Global Print Expo in Berlin was in many ways one of the best FESPA exhibitions 
ever and we all experienced the vibrant and exciting printing world that FESPA 
represents today. The Club FESPA stand hosted the highest number of Association 
guests and members to date, who were able to use the Club FESPA facilities as a 
meeting place for networking and new member recruitment.

Away from Club FESPA, our stunning Printeriors feature (see page 12), demonstrated 
print’s amazing potential to help designers realise truly unique interior concepts at a 
fraction of the cost of traditional decorating techniques and materials.

 Through our new Digital Corrugated Experience and Print Make Wear features (see 
pages 12 and 13), we could see the vital future role that print will play in streamlining 
complex manufacturing processes in packaging and fashion. Digital print will facilitate 
single-item prototyping, short run on-demand production and just-in-time delivery. It 
promises to deliver multiple creative, financial and environmental benefits, by enabling 

President’s Opening Statement
Christian Duyckaerts, FESPA President

The Board
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experimentation, accelerating time to market, reducing inventory costs and minimising waste.
The Berlin event showed in many ways how speciality print – powered by advances in 

technology, media, inks – is reasserting its confidence in response to changing customer 
needs. Print’s creative potential, especially when blended intelligently with other media, 
is flying high.

What has struck me throughout this year is that the boundaries that used to define the 
‘print’ community are disappearing. In a world where anything is possible, the capabilities 
of PSPs are less and less determined by their production processes. 

Technology enables us to diversify, devise new offerings or offer established products 
in innovative ways, supported by digital business models. Our commercial potential is 
limited only by our imagination and our customers’. 

Looking to the future, I believe that ambitious PSPs with the drive to differentiate  
their business and create a unique value proposition will need, above all else, to  
be collaborative, working with other specialists to devise seamless solutions to  
delight customers. 

For over 50 years FESPA has served printers and sign makers and their suppliers, and 
they remain at the very core of our mission. But they are joined today by marketing 
agencies and product managers, brand owners and retailers, packaging designers and 
converters, textile producers and garment decorators, architects and interior designers. 

This increasingly diverse interconnected FESPA community offers all of us a rich  
and rewarding opportunity to deepen understanding, develop collaborative ideas  
and discover fresh solutions that meet change head on and stimulate print to reach  
new heights.  

Thank you to all the FESPA Teams around the world for their continued hard work over 
the last 12 months. 

 
We live in a dynamic printing world where the future is bright!
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I am in a fortunate position working at FESPA, as the organisation is constantly 
supported by the market it serves. Our 37 Associations, their 16,000+ members and 
the thousands of exhibitors and visitors that attend our events each year provide 
us with unique insights. It allows us to really understand the challenges and 
opportunities faced by our market, and how we can help our community identify 
and deal with these. 

The recent launch of FESPA’s latest Print Census, which received more than 1,400 
responses from 102 countries, reflects the reality “on the ground” offering an up-to-date 
picture of real market conditions as experienced by speciality printers.  

It is our network that first identified the opportunity for digital printing, the growth of 
the textile sector, industrial printing opportunities, digital corrugated printing and interior 
décor. These trends are mirrored not just by our exhibitors, but the interactive on-site 
features that help educate our market.

Our FESPA Global Print Expo 2018 in Berlin saw the launch of two new features, 
Print Make Wear and Digital Corrugated Experience. Both focused on providing 
existing FESPA audiences with new business opportunities, whilst also attracting 

Overview of the Year
Neil Felton, FESPA CEO
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visitors from tangential markets to 
FESPA’s heartland. Fashion brands and 
suppliers, as well as sheet and board 
plants, benefitted from bespoke 
content to help them identify and 
harness the possibilities of digital 
printing. FESPA as an organisation is 
perfectly placed to support these new 
communities, given our traditional 
screen markets’ adoption of digital technologies more than ten years ago.  

Another key growth area for our community has been the interior décor market, which 
is steadily building momentum. Back in 2015, we recognised the importance of this 
growing sector by launching Printeriors. In Berlin this year, we saw more than 45 
applications displayed on an array of materials such as wood, acrylic, board and a variety 
of textiles, supplied by 24 separate suppliers and designed by 6 up-and-coming designers. 
Any printer visiting our shows around the world will know that this is just the tip of the 
iceberg and the breadth of opportunity and innovation in the sector is incredible. At 
FESPA, we continue to champion the amazing benefits of print in the interiors market.

These opportunities echo across our global portfolio; visitors to our events in South 
Africa, Mexico, Turkey, Thailand and Brazil benefit from the in-depth research and feature 
content we have and will continue to deliver in these sectors. 

Our mission is to be the leading globally connected imaging community; reinvesting its 
profits for the purpose of inspiring, educating and growing the industry. In pursuit of this 
mission, this year we have moved into 2 new tangential markets, created 7 new research 
studies, funded more than 50 Association projects, organised 7 exhibitions attracting 
60,000 unique visitors from more than 140 countries. 

It has been a fascinating 12 months and I look forward to seeing what the next year will hold.FESPA Global Print Expo 2018



Overview of the Year

It has been another successful year for FESPA’s profit for purpose programme, with  
a record number of Associations benefitting from investment that supports their  
member communities. 

The completion of the first Development Fund project was a highlight and the FESPA Board 
were delighted to participate in the opening ceremony of the Sri Lanka Print Academy in 
Columbo. This project received €60,000 from FESPA to extend its facilities, providing greater 
training opportunities for both established and new printers from across the country. 

Furthermore, a record number of projects were supported via FESPA’s Projects Committee, 
which funded over 50 projects in excess of their €200,000 budget. This investment is only 
possible because of the continued success of FESPA commercial operations. However, all 
FESPA Associations have a part to play in supporting FESPA events by promoting these to 
members and non-members alike, and by being a proud member of FESPA.

Sean Holt, FESPA Executive Director

Opening Ceremony, FESPA Asia 2018

This year has seen a focus on two 
regions, Asia and Latin America. In 
Asia, we have continued to work with 
our Thai association TSGA to help 
establish our exhibition in Bangkok. 
Furthermore, with the support of our 
eight Associations across the ASEAN 
region, we are keen to develop even 
stronger relations in the region and 
see a significant proportion of our profits reinvested back to the Associations and their 
members. To determine the investment and support needs, we propose to meet annually 
with our Asia-based Associations.

Likewise, in Latin America we now have a FESPA representative on the influential 
CONLATINGRAF Board, which is a collective of 15 Graphic Associations which represent the 
print community across Latin America. We look forward to developing this strategic 
relationship to widen the reach of FESPA and build its community. 

These international relations are crucial for FESPA to succeed in its mission 
to connect the global printing community.  FESPA’s continued success is not a 
given, we all need to remain focused, committed and determined if we are to 
collectively benefit from the partnership which has helped sustain FESPA for 
many years. 

I would like to thank the Association Secretaries, the Board, my colleagues at 
FESPA and our wider stakeholders for making this year one of the most successful 
years in FESPA’s history. 

I look forward to working with you all to make 
next year even better! 
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FESPA Ltd recently changed its financial year end from 31st 
March to 31st December to align with our subsidiaries. Following 
this, next year’s annual report will be released in early April 2019 
and include more detailed financials from the year ending 31st 
December 2018.

As the company is a Trade Federation representing the 
interests of its members, its key purpose is the generation of 
profit to reinvest in the global printing community.  As such the 
directors consider profit and investment in the Associations to 
be key indicators. Both underlying profits and payments to 
Associations continue to grow each year.

FESPA has achieved the following highlights over the past year 
in terms of commercial performance and financial investment:

   FESPA Global Print Expo 2018 was held in Berlin in May 2018 
and generated over €10m revenue for the first time. 
European Sign Expo 2018 also generated over €1m revenue 
for the first time. FESPA Global Print Expo 2018 was the first 
edition of the new annual cycle which saw the flagship 
event move from a biennial exhibition alternating with a 
FESPA Digital event. The decision was made following 
consultation with exhibitors and visitors, announced in 2017 
to provide the global speciality print community with one 
comprehensive yearly destination event, covering all 
technologies, processes and applications

   Mexico 2017 revenue was 12% up on the previous year, despite 
the postponement of the show following the earthquake in 

September 2017. Revenue was 
23% up on the previous year 
before the postponement.  This 
show subsequently won 
Overseas Show of the Year at 
the AEO Awards held in London 
in June 2018

   Annual investment of over €1m in associations is still 
increasing each year, including the approval and support of 
more than 50 projects in the past year

   The company fully repaid its loan for the UK office, which 
offers enough space for the business to grow in the future. In 
addition, we have relocated the Mexico team to a brand 
new office in Mexico City and opened a new office in 
Guangzhou, China.

The company is well placed to support its mission and values.  
Investment is being made in analysing new trends in the 
marketplace to better advise and support its global print 
community members in a fast-changing environment.

The company has identified and evaluated its major risks, 
analysed the controls in place to manage those risks, and 
explored the level of residual risk which is accepted by the 
business.  Risk management and control procedures are an 
integral part of the operation of the business. The Board of 
Directors are aware of these risks produced through reporting 
via a centrally maintained risk register.

Financial Review

“FESPA has recently been  
re-classified from a small to a 
medium sized business, which 
represents the strong financial 
performance and growth achieved 
in recent years.  Each year this 
enables us to reinvest more 
money back into our industry”  
Andy Fearn, FESPA Head of Finance

FESPA 

GLOBAL PRINT EXPO 2018  
GENERATED OVER

E10Million
REVENUE FOR THE  

FIRST TIME
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FESPA MEXICO 2017 
SAW REVENUES INCREASE BY 

12% Andy Fearn, 
FESPA Head of Finance

Screen printing



FESPA Key StatisticsThe major risks identified include:

   Macro-economic factors including a slowdown in the economies

   Geopolitical environment adversely affecting revenues and 
demand for products and services

   Foreign exchange rate fluctuations affecting reported earnings

   Specific country risks and emerging markets exposure

   Ability to stage events and attract attendees could be affected  
by disasters, natural catastrophes, terrorism, political instability  
or disease

   Changes in business environment

   Technological risk including data breach and cyber security

The company has undertaken a series of measures through which as 
far as is possible the major risks are mitigated.  These include the facility 
to enter into forward exchange contracts to manage exchange risk.

The company continues to invest in its exhibitions, events and 
products ensuring they remain relevant and up-to-date. The systems 
and controls in place in planning for and staging events is highly 
developed. The investment in technology and cyber-security is 
increasing year-on-year.  Some factors are clearly outside the company’s 
control but strategic planning at board level ensures the company is 
well placed to deal with these risks which include BREXIT and the new 
GDPR directive.

YEAR 2018 2017 2016 2018 2017 2016 2018 2017 2016

FESPA BRASIL N/A 539 440 N/A 57 52 N/A 15,154 12,816

GLOBAL  
PRINT EXPO*
EUROPEAN  
SIGN EXPO

11,463 10,435 6,938 682 646 426 20,442 20,456 16,309

FESPA AFRICA TBC 594 510 TBC 115 93 TBC 5,839 5,592

FESPA MEXICO TBC 971 868 TBC 123 157 TBC 8,905 9,433

FESPA EURASIA TBC 642 707 TBC 114 107 TBC 8,761 8,232

FESPA ASIA 572 802 N/A 77 93 N/A 4,328 4,455 N/A

TOTAL 13,982 1,033 70,991

Revenue E000 Exhibitors (Unique) Visitors (Unique)
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Latest in Show
FESPA continues to inspire the global print community through  
its diverse and expanding exhibition portfolio.

22%
INCREASE ON 
NUMBER OF 
INDIVIDUAL  

VISITORS

FESPA  
2018 

EUROPEAN SIGN EXPO 
ATTRACTED 

FESPA GLOBAL PRINT EXPO 
reaches new heights in Berlin
Returning to Berlin for the first time since 2007, FESPA Global 
Print Expo reinforced its standing as the global landmark event 
for speciality printers, with visitors from a record 142 countries 
flocking to the German capital for the four-day show. 

The newly formatted four-day event, attracted a record 
20,442 unique print and signage professionals to both FESPA 
Global Print Expo and the co-located European Sign Expo 
2018, representing a 22% increase in the number of individual 
visitors, compared to FESPA Digital 2016 (Amsterdam). 

“An incredible event and a must for anyone 
in the print industry wanting to stay ahead.  
Well worth the visit to Berlin!”  
Anthony Jenkins, Research & Development, Tancia LTD

“At HP we will remember FESPA 2018 as our 
BEST SHOW EVER – so far. We have been 
overwhelmed by visitors from the minute 
the show opened. Well done FESPA, HP says 
“YES” to FESPA 2019 in Munich!” 
Michael Smetana, Head of Marketing, Graphics Solutions 
Business, HP Europe

Visitors were impressed with new innovations on show and 
the opportunities to be inspired by the event features including 
Printeriors, entries from the 2018 FESPA Awards, the brand-new 
Print Make Wear fast fashion micro-factory, the European and 
World Finals of the World Wrap Masters 2018, the Trend Theatre 
and the brand new FESPA Digital Corrugated Experience. Two-
thirds of visitors attended FESPA Global Print Expo and 
European Sign Expo for more than one day in order to view the 
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115  
exhibitors 

WHICH IS ALMOST 

50% INCREASE 
FROM 2017

Opening Ceremony, FESPA Global Print Expo 2018 Printeriors, FESPA Global Print Expo 2018 FESPA Mexico 2017

SAW A

*in comparison to FESPA’s last four-day exhibition,  
FESPA Digital 2016



“FESPA Global Print Expo 
and European Sign Expo 
2018, Berlin, Germany 
were the largest 
exhibitions in FESPA 
history and the most 
global from a visitor 
perspective, which is 
fantastic on our first return to Berlin since 2007.

Printeriors provided a stunning backdrop for the 
show entrance giving inspiration for everyone arriving 
at the Messe and demonstrating what print can do for 
interior decoration. It’s clear that FESPA exhibitors use 
our Global Print Expo as their launchpad for new 
innovation in technology and their feedback tells us 
that they see FESPA as the leading speciality wide 
format event in the calendar.

The new features, hundreds of new and returning 
exhibitors and the latest Print Census results also 
added to  the buzz around the exhibition floor and 
such was the success that many of those exhibitors 
present in Berlin and many new companies are 
already confirming for FESPA Global Print Expo 2019  
in Munich.

FESPA’s next exhibitions are FESPA Africa and FESPA 
Mexico in September, followed by FESPA Eurasia taking 
place in December.  The new year starts in Bangkok in 
February with Asia Print Expo 2019 followed by FESPA 
Brazil in March before FESPA Global Print Expo and 
European Sign Expo 2019 in Munich, Germany.”

FESPA Exhibitions Director  
Roz Guarnori commented:

plethora of enriching content and meet with the 682 
exhibitors which filled ten exhibition halls of Messe Berlin.

As a result of the huge success of the events, FESPA’s 
global sales team took more than 82% of stand 
reservations for FESPA Global Print Expo 2019 which will 
take place in Munich from 14-17 May.

EUROPEAN SIGN EXPO 
biggest signage show
European Sign Expo’s sell-out show saw an impressive 
42% increase in exhibitors and 58% increase in exhibition 
space compared to the 2017 edition. As Europe’s only 
event dedicated to non-printed signage, it brought 
together a huge community of sign makers searching out 
innovative products to differentiate their offering. With 
9,387 visitors from 97 countries, European Sign Expo 2018 
delivered by far its most successful event to date!

FESPA MEXICO 2017 
celebrates an award
2017 saw FESPA Mexico’s 10th anniversary edition face 
some significant challenges. Following the devastating 

earthquake in Mexico City the day 
before the original opening day in 
September, the decision was taken in 
collaboration with our exhibitor 
community to postpone the show until 
November. Following two months of extremely hard work, 
and great support from our visitor, exhibitor and 
contractor communities, FESPA Mexico returned to the 
Centro CitiBanamex in November 2017 for a highly 
successful show which received extremely positive 
feedback from both exhibitors and visitors alike.
The FESPA Mexico team was delighted to win Overseas 
Show of the Year at the 2018 AEO Awards, presented in 
London in June 2018. 
The judges commented:

‘’Well done on delivering this rescheduled 
event after the catastrophic earthquake 
in Mexico.  With great communication and 
teamwork, the event was able to react to 
extreme challenges set by the impact of 
the earthquake”.
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Printeriors
FESPA relaunched Printeriors at FESPA Global Print Expo 2018, with a 
new approach which saw FESPA deliver the ‘Airport Lounge of the 
Future 2030’ in the entrance to Messe Berlin. 

Printeriors 2018 was a showcase of the possibilities of print for 
interior décor, featuring the pattern designs of six talented young 
designers who won a design competition which attracted more than 
180 entries.  

The designers’ patterns were realised on a myriad of substrates with 
both screen and digital print techniques to create room sets in three 
distinct areas – bar, lounge, and workspace. In addition to a range of 
wallcoverings, carpets and textile curtains, blinds and upholstery, visitors 
to Printeriors 2018 saw the designs on wood, metal and glass surfaces in 
windows, trays, lampshades, table tops and more. 

Visitors could find out more about the companies that contributed 
printed items to the showcase from the ‘detail cards’ displayed next to 
each item, and by visiting the exhibition stands of contributing 
companies that were exhibiting at the FESPA Global Print Expo 2018, by 
visiting the Printeriors website.
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Entrance to Printeriors

Our aim is to help printers grow beyond their existing business offering by embracing new 
technologies, applications and opportunities. FESPA consistently invests in supporting 
emerging growth sectors to inspire, educate and connect.

FESPA Digital Corrugated Experience
FESPA successfully launched the FESPA Digital Corrugated Experience 
alongside the FESPA Global Print Expo 2018 in Berlin, to educate and 
inspire corrugated box plants and converters about the possibilities 
of adding digital print technology to their production mix. 

With a focus on both packaging and display print, the launch 
edition saw most of the main digital print machinery manufacturers 
showcasing the possibilities for this traditional market, as well as a very well-attended 
conference programme which explored the opportunities and challenges for converters and 
box plants to adopt digital print production technologies. 

Visitors to the FESPA Digital Corrugated Experience also had the opportunity to compare 
sample prints from the various digital manufacturers side-by-side alongside an offset-
printed version of  the sample file. An industry first! 

“We have been pleasantly surprised by the number of non-traditional 
FESPA visitors, especially from box plants. Attending the Digital Corrugated 
Experience at FESPA 2018 has seen our marketing budget very well spent.” 
Barry Tabor, Managing Director of BCS Corrugated

FESPA Leads

Colour Matching

12

Recycled Corrugated Structure



Print Make Wear
FESPA launched another new feature within the FESPA Global Print 
Expo in Berlin, May 2018: Print Make Wear. 
With a specific focus on the fashion sector, Print Make Wear was a 
live production demonstration incorporating both screen and 
digital technologies, which showed the full production workflow 
from design through pre-press software to printing, drying, cutting, 
sewing and ultimately wearing of garments. 

Featuring pattern designs from talented young designers, visitors had the opportunity to 
take an expert-guided tour of the production workflows for both direct-to-garment and roll-
to-roll production, culminating in a fashion show of garments made on-site. 

Thousands of visitors engaged in the learning experience and the guided tours offered, taking 
advantage of being able to meet with first-time exhibitors at a FESPA show including Gerber 
Technologies and Juki.  Eoghan Murray, Marketing Manager at Juki Central Europe comments:

“2018 was the first time we exhibited at FESPA because of the 
Print Make Wear feature. We found it an extremely valuable brand 
building exercise where we gained good visibility with a new 
audience for us.  Our stand in Print Make Wear received good footfall 
and generated good leads. We got a lot of facetime with designers, 
whom we may not have seen at any other exhibitions.”  

FESPA plans to deliver Print Make Wear at selected regional exhibitions, as well as at the 
Global Print Expo 2019 in Munich, 14-17 May 2019. 

FESPA Trend Theatre
The Trend Theatre seminar programme addressed 
the themes of a series of white papers produced 
by FESPA together with research organisation 
Smithers Pira, which explored five key areas of 
growth for the speciality print community: Décor; 
Digital Textile; Signage; Industrial; and Digital 
Print for Packaging.

 Many of these trends are also reflected in the latest edition of the FESPA 
Print Census, the results of which were also presented within the Trend Theatre, 
as well as in the focus of visitors attending FESPA events. Seminars were 
presented by top industry consultants and thought-leaders, providing visitors 
with the latest industry data and insight. All 32 sessions were free to attend for 
visitors to FESPA 2018 Global Print Expo and European Sign Expo 2018.

 

Trend Theatre Seminar

Trend Theatre Seminar
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Reinvestment into the industry is the central philosophy 
that drives FESPA. We use our revenues constructively 
to support the continuous development and growth of 
the entire global speciality print sector.

We are motivated to create and grow successful 
events worldwide to generate further revenue for 
reinvestment. Our focus is on giving printers access to 
information to help their businesses grow profitably 
and sustainably.

FESPA has financed a rich calendar of activities and 
events in 2017/2018, from the Southern European 
Congress organised by our French, Italian, Portuguese 
and Spanish member Associations, to the Print Mexico 
Congress, as well as a whole host of other activities.

Our Associations are key to the local delivery  
of many centrally created FESPA products and initiatives. 
We are also able to subsidise our member Associations 
to host regionalised events, undertake local research 
and produce Association collateral that benefits existing 
members and drives new member registrations.

During 2017-2018, FESPA invested in a range of local 
initiatives and events designed to educate, share 
knowledge and best practice and build connections 
between printers. Here are some examples:

 

FESPA Reinvests SGIAA - ASGA Awards of Excellence
SGIAA, FESPA’s Australian Association, held an awards 
event to celebrate the very best in the sign, print and 
graphics industry. The event aimed to publicise the 
wonderful array of print talent in Australia.

CROSA’s International Conference 
“Digital Packaging Printing” 
The Croatian Association ran a one-day 
international conference about trends and 
features in Digital Packaging Printing. The 
conference was held in two parts - an educational section with 
lectures and an exhibition focusing on technologies and 
machines. Over 70 people attended providing a unique 
networking experience for those present. 

Grakom’s Automation Conference 
Grakom held a technical conference with 
presentations from several Danish and 
international specialists. At the conference 
professional business developers highlighted 
several potential opportunities in automation and 70 
participants learned from real cases.s.

Arsit&D, Technical Seminar for 
Screen and Digital Printers 
FESPA’s Romanian Association held a 
one-day technical seminar to provide 
useful information related to practical aspects of the print 
industry from experts and to promote the FESPA brand. One of 
the key speakers was Jacek Stencel who spoke about the FESPA 
Awards and his experience in printing special effects on 
various substrates.
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SGIAA - ASGA Awards

CROSA Conference

Automation Conference

Arsit&D Technical Seminar



The Sri Lanka Print Media Academy expansion was the first 
Development Fund project to be completed. The Sri Lanka 
Association of Printers (SLAP) was already running successful 
training courses for its membership of over 500 printers in a 
single storey building in the outskirts of Colombo. 

FESPA’s funding helped the Association to build a second floor 
on the Academy. The expansion was completed in September 2017, 
which has enabled the Association to increase the training opportunities it can provide.

SLAP now offers courses running from four-six months across various areas of printing 
including: Graphic Design for Print Media; Offset Printing Technology; Screen Printing 
Technology; Print Finishing Technology; Costing and Estimating in Printing; and the 
Advanced Certificate in Press Management.  25 printers have already benefited from the 
training courses with many more expected to follow this year. 

FESPA’s President, Christian Duyckaerts was honoured to join SLAP’s President, Ranjith 
Fernando, to officially open the Academy at an Opening Ceremony in September 2017, 
together with FESPA’s Vice-President, Christophe Aussenac and representatives of FESPA 
and its Associations.  

“Attracting youth to the industry and developing their skills  
to the required level has become a major factor for the  
industry. It is a pleasure to see students using the new  
facilities and we are extremely grateful to FESPA for joining  
hands with SLAP in developing the skills of printers who  
are existing operators, senior and middle level managers  
and also prospective operators.” 

Ranjith Fernando, President of the  
Sri Lanka Printers Association (SLAP)

Sri Lanka Print Media Academy

15

Training Academy opening

Ceremonial WelcomeCertification

Guest arrival Speech by FESPA’s President’



Print Mexico Congress 2018 
The 2018 Print Mexico Congress was held on 
19 April in Mexico City. 

This year's topics included a detailed 
observation of the latest market trends, 
perspectives on new sectors and technologies, 
as well as key issues affecting the graphic arts industry in Mexico and 
Latin America.

Highlights of the Congress included Santiago Cohen's presentation 
which focused on selecting the correct type of machinery for each 
printing process, and the hot topic of colour separation and management.

Luis Enrique Reynoso also provided the audience with information 
on how the garment decoration industry has evolved through the 
development of the direct-to-garment process and the growth of 
fast fashion.

Congress in Mexico City 2018
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WIR MACHEN
 AUS IDEEN 
DRUCKWUNDER 
   IHRE ÖSTERREICHISCHEN 
 DRUCKEREIEN

DRUCK  
 Wunder.at

Austria’s DRUCKWUNDER.AT portal 
Ideas become printed miracles

FESPA’s Austrian Association project involved developing a portal 
combining a search function for printing companies, success stories 
and examples of printing.

In addition, Druckwunder.at advertises in cooperation with regional 
high-quality printing companies and promotes sustainable business. 
Many customers pay attention to social responsibility today (e.g. print CO2-Geprüft, the CSR seal 
of approval or the Austrian Ecolabel). Druckwunder.at covers all the requirements and supports 
print buyers in their print job and their search for the right printer.  Since the launch of the 
portal, Verband Druck & Medientechnik’s promotional activities and members have been more 
visible to clients. The portal has generated over 5,000 searches since September 2017.

FESPA is proud to have supported Verband Druck & Medientechnik’s project which not only 
supports members but also the industry as a whole.

“The Development Fund was great support for Verband Druck 
& Medientechnik’s project kick-starting a new online platform, 
druckwunder.at. The fund gave us the chance to invest in 
accompanying promotional activities and popularise the website.”  
Gerald Watzal, Verband Druck & Medientechnik’s President 



“FESPA’s reinvestment 
programme helps printers all 
over the world gain access to 
industry knowledge.” 

Emma Tuddenham, Associations Manager 

For more information on becoming a member  
of the FESPA community, please contact:  
Emma.Tuddenham@FESPA.com

FESPA  
INVESTED OVER

1M 
EUROS

last year

50 
projects
in 2017

FESPA  
SUPPORTED OVER

General Assembly, September 2017
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Host Association Presidents

Lorenz Boegli, Atelier Siebdruck

The Southern European Congress 2018
This year’s Southern European Congress was hosted by the 
Portuguese Association, Apigraf in conjunction with FESPA France 
Association, FESPA Italia Associazione and FESPA España Asociación. 
The Congress focused on luxury printing and innovation. 

It successfully brought together a diverse group of speakers covering practical 
opportunities for printers and an innovative and enjoyable ‘speedy meeting’ format 
which allowed the 100+ delegates to effectively 
network with each other.

FESPA President, Christian Duyckaerts, 
opened the Congress and spoke about FESPA 
Global Print Expo 2018 and upcoming events.  
Multi-award-winning Lorenz Boegli of Atelier 
Siebdruck talked about his work including 
advanced metallic screen printing for the 
luxury watch industry.

Next year’s Southern European Congress will 
be held in Madrid in June. 

 



FESPA Shares Knowledge
Knowledge is key to business success, and there are few 
organisations which bring this concept to life more clearly 
than FESPA and its network of member Associations. 
FESPA was founded in 1962 with the purpose of sharing 
knowledge between its members and that ethos is still at 
the heart of all FESPA’s activities today. 

 The period of 2017-2018 has seen increased growth in 
the provision of information to both the member 
Associations and those who attend, or exhibit at, regional 
and global events and exhibitions. Sitting alongside this 
information delivery is a wealth of research to ensure 
that, not only are the needs of both individual regions 
and localised target audiences addressed but that also, 
we continue to look to the future, identifying those 
trends that will impact printers and their businesses for 
2019 and beyond.

FESPA  
CONNECTED OVER

16,000
MEMBERS
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“Working towards further developing 
the suite of technical member 
benefits with our Associations, 
I am delivering a FESPA Colour 
Management workshop that provides 
useful information for printers to 
build their quality control process.”
Graeme Richardson-Locke,  
FESPA Technical Support Manager

The FESPA Print Census
FESPA recently released the findings of 
the FESPA 2018 Print Census. The FESPA 
Print Census is the largest worldwide 
research project which collects and 
shares market intelligence from our industry. 

The recent survey collected responses from over 1,400 
printers across more than 100 countries. As with the previous 
edition in 2015, FESPA has extracted six key trends from the 
data, which the research showed to be shaping the industry.

“Reviewing the 2018 Print Census findings, 
we’re delighted to again see such a buoyant 
global community of print businesses 
enjoying sustained growth and responding 
by expanding capacity, as well as 
differentiating themselves with new products 
and services. The findings display continued 
commitment among PSPs to understanding 
and meeting the evolving expectations of 
customers. Businesses are pursuing 
customer-centric development strategies, 
underpinned with planned technology and 
training investments.”  
Sean Holt, Executive Director, FESPA

The FESPA Print Census full report is 
available free to members of FESPA’s 
Associations and FESPA Direct members.
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Club FESPA
Club FESPA is an exclusive area available to FESPA 
Associations and their members at all FESPA exhibitions 
as well as an online space. 

At FESPA shows, the space is specifically designed for 
our members to hold meetings, enjoy refreshments and 
lunch as well as host their members and potential members. Online, members 
of FESPA’s Associations and FESPA Direct members can engage with The Club 
FESPA Portal. The portal gives access to exclusive editorial content via a 
member log-in.

This year nearly 2,000 visits were recorded to the Club FESPA stand during 
FESPA Global Print Expo held in Berlin, an increase of over 40% from 2017. 
This ever-growing member benefit is available to all FESPA Associations and 
their members. 
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CLUB FESPA  
WELCOMED OVER

900  
visitors

DURING FESPA  
GLOBAL PRINT  

EXPO 2018

OVER

4% 
OF SHOW VISITORS  

ACCESSED THE  
CLUB FESPA 

STAND

Networking opportunities



New for 2018, 
Club FESPA provides expert content for all 
FESPA members covering the digital and 
screen printing communities provided in 
an exclusive online portal via FESPA.com.

Club FESPA offers practical, engaging and 
thought leadership advice to help drive 
businesses forward. Bringing together a 
broad range of industry specialists, respected journalists and 
business visionaries, Club FESPA provides exclusive content 
especially for FESPA members.

Members can look forward to regular business insights, How-To 
guides and gaze into the future with our look at tomorrow’s world. 
It’s a great opportunity for FESPA’s Associations and FESPA Direct 
members to make the most of their membership.
Find out more at www.fespa.com/clubfespa

Empowering people in print

MORE INFO fespa.com/clubfespa
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 fespa.com/clubfespa      

Empowering people in print 
At Club FESPA we create expert content forour members covering the digital and screenprinting communities provided in an exclusive 

online portal. Club FESPA o�ers practical, engaging and thought 
leadership advice to help drive businesses forward.

This is your chance to receive regular business 
insights, how to guides and gaze into the future with 

our look at tomorrow’s world. So make the most of your membership and access Club FESPA.
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Supporting FESPA’s mission to be the globally connected imaging 
community, FESPA Direct offers printers in countries where there is 
no national Association affiliated to FESPA, an opportunity to join 
FESPA independently through FESPA Direct.  

This annual subscription service is designed to encourage print 
professionals to become part of the global print membership 
community, wherever they are based in the world.

Created to be an engaging and informative hub, FESPA Direct 
provides online networking opportunities, valuable research and 
market intelligence products, discounted access to FESPA events and 
also the opportunity to enjoy the VIP hospitality of the Club FESPA 
stand at any FESPA exhibition around the world.

FESPA Direct members also have access to a comprehensive 
collection of new and exclusive articles and technical features 
through the Club FESPA online portal, refreshed each and every 
month with contributions from highly respected industry experts.

The resources library also includes the findings of the latest FESPA 
Print Census, which was launched in May 2018, our respected Planet 
Friendly Printing Guide, and our series of independently authored 
Technical Guidance Notes which cover everything from software to 
colour management.

With a cost of €250 per year, FESPA Direct will be a one-stop wide 
format printing information solution for anyone interested in print 
from countries where there is currently no national Association. 

Join today to receive a wealth of benefits, including:

   Exclusive content, business insights and  
how-to guides through our online portal,  
Club FESPA

   Access to the FESPA Print Census, the  
largest wide format print research project 

   VIP access to all FESPA exhibitions  
worldwide

   Special rates to the FESPA Awards and  
Gala dinner, the only independent print  
industry awards recognising the best  
of print

   Essential networking opportunities  
at FESPA run events, such as our  
Global Summit

   Discounts on FESPA training courses

   And much more...

NEW
FROM

Global Membership

JOIN TODAY!
MEMBERSHIP PRICE

€250  
Visit 

www.fespa.com/direct 

OCTOBER 2015

EXPERT TECHNICAL GUIDE

APPLIED COLOUR MANAGEMENT

FESPA Direct Postcard Amendments.indd   1 09/08/2018   17:15
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What if there is no national 
Association in my Country?

www.fespa.com/direct

NEW
FROM

Research
2018 FESPA
Print Census
Report 

JULY 2018

OCTOBER 2015

EXPERT TECHNICAL GUIDE

APPLIED COLOUR MANAGEMENT
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ROMANIA | ARSIT 
www.arsitd.ro

RUSSIA | RSPA 
www.rspa.ru

SERBIA | SSA 

SLOVAKIA | SZSDT 
www.sietotlacovyzvaz.sk

SOUTH AFRICA | Printing SA 
www.printingsa.org

SPAIN | FESPA ESPAÑA ASOCIACIÓN 
www.fespa.es

SRI LANKA | SLAP 
www.slap.lk

SWEDEN | FESPA SWEDEN ASSOCIATION 
www.fespa.se

SWITZERLAND | VERBAND 
WERBETECHNIK+PRINT 
www.v-w-p.ch

THAILAND | TSGA 
www.thaiscreenprinting.or.th

TURKEY | ARED 
www.ared.org.tr

UKRAINE | UKRAINIAN SCREEN AND 
DIGITAL ASSOCIATION

UNITED KINGDOM | FESPA UK 
ASSOCIATION 
www.fespauk.com

FESPA DIRECT 
www.fespa.com/en

FESPA is a federation of 37 national Associations, directly representing a combined membership base of 16,000 printers worldwide. Coming together annually at the 
General Assembly, which is hosted by a different Association each year, members benefit from networking opportunities, information sharing, Association-focused 
events and FESPA-supported local projects.

Associations

HUNGARY | MAGYAR SZITANYOMOK SZOVETSEGE 
www.fespa.hu

INDIA | SPAI (SCREEN PRINTERS ASSOCIATION 
OF INDIA) 
www.spai.org.in

ITALY | FESPA ITALIA ASSOCIAZIONE 
www.fespaitalia.it

JAPAN | JSDPA 
www.jsdpa.org

KOREA | SPAK 
www.spak.or.kr

MEXICO | CANAGRAF 
www.canagraf.mx

NEPAL | NEPAL PRINTERS’ ASSOCIATION 
www.nepalprintersassociation.synthasite.com

NETHERLANDS | FESPA NEDERLAND 
ASSOCIATION 
www.fespanederland.nl

NORWAY | FESPA NORWAY ASSOCIATION 
www.fespa.no

PHILIPPINES | SIDGAP 

POLAND | PSSiDC 
www.pssidc.org.pl

PORTUGAL | ASSOCIAÇÃO PORTUGUESA DAS 
INDÚSTRIAS GRÁFICAS DE COMUNICAÇÃO 
VISUAL E TRANSFORMADORA DE PAPEL 
www.apigraf.pt

SWEDEN

AUSTRALIA | SGIAA 
www.sgiaa.asn.au

AUSTRIA | VERBAND DRUCK & MEDIENTECHNIK 
www.druckmedien.at

BELGIUM | FEBELGRA 
www.febelgra.be

BULGARIA | BACGP 
www.basgp.org

CHINA | CSGIA 
www.csgia.org

CROATIA | HRVATSKA UDRUGA SITOTISKARA 
http://croatia.fespa.com

CZECH REPUBLIC | ASOCIACE SÍTOTISKU A 
DIGITÁLNÍHO TISKU ČR 
www.asdcr.cz

DENMARK | GRAKOM 
www.grakom.dk

FINLAND | FESPA FINLAND ASSOCIATION 
www.fespa.fi

FRANCE | FESPA FRANCE ASSOCIATION 
www.fespa-france.fr

GERMANY | BUNDESVERBAND DRUCK UND 
MEDIEN E.V. (BVDM) 
www.bvdm-online.de

GREECE | HEL.SPA 
(GREEK SCREEN PRINTING ASSOCIATION) 
www.helspa.com

BACGP
BULGARIAN ASSOCIATION FOR

CONTEMPORARY GRAPHICS AND PRINTING
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Global Membership

JOIN TODAY!
MEMBERSHIP PRICE

€250  
Visit 

www.fespa.com/direct 

OCTOBER 2015

EXPERT TECHNICAL GUIDE

APPLIED COLOUR MANAGEMENT

FESPA Direct Postcard Amendments.indd   1 09/08/2018   17:15



Christian Duyckaerts 
President (above)
FESPA’s President is also President of 
the screen and digital workgroup of 
the Belgian trade association Febelgra. 
Participating at FESPA 2017 in Hamburg, 
Christian chaired the Printeriors 
Conference, and has also participated in 
many regional Association events.

Christophe Aussenac  
Vice President (below)

Christophe joined the board in 2014  
and was elected Vice President in 2017. 
He also serves as President of FESPA 
France, the national association serving 
the French screen and digital wide 
format printing community. In the past 
year, Christophe has attended many 
meetings on behalf of FESPA and he 
hosted the 2017 Southern European 
Congress in Lyon.

Enrico Steijn  
Treasurer (above)

Enrico Steijn has been a Board Member 
since 2000 and is also Treasurer. He holds 
a Bachelor’s degree in Economics and has 
held management roles in the packaging 
and graphic arts industries since 1985. Enrico 
is also the director of Steijn Developments, 
specialising in mergers and acquisitions, 
finance and project developments.

Anders Nilsson  
FESPA Board Member (below)

Anders has represented the Nordic region 
on the FESPA Board since 2000, serving as 
FESPA President from 2007 until 2010. Active 
in the screen printing industry for almost 
30 years, Anders joined the Swedish Screen 
printing Association in 1995 and became 
its president in 1998. A keen advocate of 
FESPA events within the Asean region, 
Anders is FESPA’s Asia Ambassador and has 
played a major role on both the Projects 
Committee and as part of ASGA meetings 
in India and Bangkok.

György Kovács  
FESPA Board Member (above)
President of FESPA from 2010 to 2013 
György acceded to the FESPA board in 1996, 
following the foundation of the Hungarian 
Screen Printers Association in 1992, of 
which he is President. He represents the 
countries of Eastern Europe and is active 
on the FESPA Projects Committee.

Lascelle Barrow 
FESPA Board Member (below)
Lascelle has held a seat on the Board for 
more than 25 years. He was previously 
President between 1992 and 1996, and 
served a second term between 2013 
and 2015. He currently sits on the HR, 
Finance and New Business Committees, 
developing the business strategy for 
FESPA, and has also been appointed as 
FESPA’s Print Ambassador.

Olav Skilbred  
FESPA Board Member (above)
Olav joined the FESPA board in 
September 2015. As a board member of 
Barra AS (which focuses on industrial 
labelling and graphics), and Past 
President of FESPA Norway Association, 
Olav Skilbred has acquired significant 
experience in the graphic industry. 
Norway was one of the FESPA founders, 
and the Association celebrated its 50-year 
anniversary back in 2012. 

Thomas Struckmeier 
FESPA Board Member (below)
Thomas joined the FESPA Board in 
September 2014, to represent the German 
national association, BVDM, where he is 
a Board Member and active participant 
in the screen printing group. Thomas 
was a former Board Member of Intergraf, 
the European Federation for Print and 
Communication for 10 years.

The Board
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FESPA Secretariat
The FESPA Secretariat, based in Dorking UK, is responsible for 
organising FESPA exhibitions and events as well as servicing 
the needs of the Associations and the wider print community. 

The team are supported in key regions by local FESPA offices 
in Asia, Turkey and Mexico, and partners in Brazil (APS) and 
South Africa (Practical Publishing). Our ability to tap into local 
knowledge through our network of associations and partners 
enables us to adapt all of our products to suit the needs  of the 
local market.

The team include speakers of English, German, French, 
Spanish, Mandarin, Lithuanian, Thai, Turkish and Romanian and 
comprises of experts in:

   Global sales and key account management
   Exhibition operations and logistics
   Conferences and educational content
   Marketing and sponsorship
   Finance and administration
   Design and print
   Provision of Association products and services

 

Alina Lazar, Andy Fearn, Amanda Tring, Ben Hutchinson, Benjamin De La Grana, Berenice Gallegos, 
Betul Binici, Cagdas Yildiz, Callum Legg, Candice Burrill, Charlotte Buckingham, Claire Adams, 
Duncan MacOwan, Dyelan Copeland, Emma Tuddenham, Ericka Zepeda, Graeme Richardson-
Locke, Hannah Pan, Jacky Hwang, Janis Kemachadakorn, James Ford, Jessica Arruda, Katherine 
Parkhouse, Katie Lawless, Kelley-Ann Young Kong, Leighona Aris, Lilith Becker, Lisa Howlett, 
Lynda Sutton, Michela Marcantonio, Mike Ryan, Neil Felton, Oscar Blancas, Roxanna Pineda, Roz 
Guarnori, Sara Horlock, Sarah Farrell, Sean Holt, Simona Jevdokimovaite, Susan Hamer.

Eurasia team

Africa team

Brazil team

Asia team Mexico team

“FESPA’s versatile and agile secretariat reflects 
the global community it serves with team 
members from various cultures and ethnicities, 
languages and skill sets working together 
across the globe as one team to  
deliver profit for purpose.” 
Roz Guarnori,  
FESPA Exhibitions Director 
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FESPA Eurasia
In partnership with ARED (FESPA’s Turkish 
Association), FESPA Eurasia returns to 
Istanbul for its sixth edition.  The exhibition 
is home to both international brands and 
regional distributors displaying the latest 
equipment for wide-format digital printing, 
screen printing, signage, commercial 
and textile printing. Attracting over 9,000 
senior industry professionals from over 82 
countries.

Asia Print Expo
Supported by FESPA’s Thai Association, 
TSGA, as well as FESPA’s network of  
nine ASEAN-based Associations, including 
Australia, the newly re-branded Asia Print 
Expo offers visitors the chance to discover 
the very latest products and services 
within the sectors of wide format, digital, 
screen, signage and textile print.  A truly 
regional event attracting visitors from over 
66 countries.

FESPA Brasil
FESPA Brasil is a joint venture with 
Brazilian events specialists APS Feiras 
& Eventos and is the busiest regional 
FESPA show. In 2017 FESPA Brasil 
attracted over 15,000 visitors looking for 
innovations in visual communication, 
digital stamping, interior decoration 
and more. The next exhibition takes 
place in March 2019 and is set to be the 
biggest and best yet.
 

www.eurasia.fespa.com        www.asiaprintexpo.com        www.fespabrasil.com.br

Forthcoming 
Events
The FESPA portfolio is currently 
made up of six core offerings across 
Eurasia, Asia, Africa, Mexico, Brazil and 
alternating European cities.  

Exhibiting in destinations such as 
Munich, Germany; Madrid, Spain; Mexico 
City, Mexico and Bangkok, Thailand 
allows for greater far-reaching industry 
exposure, enhanced connectivity between 
like-minded print professionals and the 
opportunity to explore the latest local 
print technology, in one enviable and 
easily accessed location.

Presenting endless possibilities in print, 
FESPA serves as the leading wide format 
exhibition company connecting print 
service providers and manufacturers with 
end-users and suppliers across the globe.
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“…Because FESPA brings
the entire industry together!” 
Ellen Richter, Marketing Communications 
Leader EMEA, Dupont Advanced Printing
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www.fespaglobalprintexpo.com  www.europeansignexpo.com www.fespaafrica.com www.mexico.fespa.com

FESPA Global Print Expo
Our flagship event, FESPA Global Print 
Expo, is Europe’s largest speciality print 
event, delivering a phenomenal 20,000+ 
visitors from over 140 countries. FESPA 
2019 offers an unrivalled platform for 
print service providers to explore new 
product innovations and opportunities 
within the wide format printing industry 
and beyond from over 600 leading 
manufacturers and suppliers. 

European Sign Expo
The European Sign Expo is going from 
strength to strength. The seventh edition 
returns to Munich in 2019 and is set to attract 
over 9,500 visitors from over 97 countries. 
Dedicated to non-printed signage and 
visual communications, the European 
Sign Expo is conveniently co-located with 
the FESPA Global Expo, highlighting the 
growing correlation between the print and 
signage sectors. 

FESPA Africa
Having recently celebrated its fifth edition, 
FESPA Africa attracts over 5,500 visitors 
from over 30 countries. Taking place 
alongside commercial print exhibition Sign 
Africa & Africa Print, this exhibition offers 
a comprehensive display of digital printing 
technologies, signage and garment 
decoration within sub-Saharan Africa. 

FESPA Mexico
Returning again to Centro Citibanamex, 
FESPA Mexico 2018 will again bring over 
9,000 industry professionals to the largest 
event for wide format print in Mexico and 
Central America. The largest edition ever 
will see more exhibitors and brand new 
interactive visitor features to inspire the 
community.
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Holmbury 
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